
CPGs have been slow to adopt online consumer engagement 
and e-commerce and now they have little time. Amazon and 
others are targeting the category and aggressively moving to 
lock down consumers with innovative subscriber models. CPGs 
have good cards to play but have been too slow and too meek, 
easily ceding the consumer relationship to nimbler 
competitors and are set to loose significant market power

What are CPGs saying and doing about e-commerce?
Which brands are doing e-commerce well and which are failing?
How are different brands going to market across the top 10 markets worldwide?

This 124-page report gives timely data and analysis of over 
how 30 CPG brands go to market online in the top 10 e-
commerce markets worldwide, along with essential insights 
and lessons

We cover four leading personal care companies – Procter & 
Gamble, Unilever, L’Oreal and Colgate – looking at the top 
brands of each in turn to capture a shopper’s experience of 
interacting with the brand online

DISRUPTION LOOMING

PREPARING FOR BATTLE

Over 30 brands covered …



Executive Report (29 pages): $850

Executive Report with Market Review (51 pages): $1,250

Market & Brand Reviews per Company (19-31 pages): $600-$800 each

Full report (124 pages): $2,950

To purchase or for supplemental studies: contact us

U.S: John Marchant, +1 212 866 4680

U.K: Roger Sharp, +44 (0) 1304 613474

PRICING

• Primary data that indicates which brands are engaging best online

• Each of over 30 brands assessed in each of the top 10 e-commerce 
markets worldwide

• A review of corporate statements about e-commerce and a review 
of  what they are actually doing

• Where is the CPG online market heading, and what are experts 
predicting?

• What are competitor brands doing in e-commerce?

ANSWER CRITICAL QUESTIONS

Detailed analysis and essential insights

Top 10 e-commerce markets
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